


Background & Description:

Wendy'’s is one of the leading fast food chains with restaurants all around the
globe. With their dedication to keep meat fresh to serve instead of being flash

frozen and their frosty machines always working they have put McDonalds and
Burger King on notice.

This success is also driven by there clever ad campaigns and social media
presence. The social media aspect of the company is what really put it ahead
of the rest with the savvy and sassy responses on Twitter that has forced other
companies to adapt or to respond in kind which only emboldens Wendy's
prompt and ready retorts that advertise how great there products are with
public opinion to back them up on the platform.





https://youtu.be/DhdQmDKTBgI
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Campaign Credits
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Agency Network: VMLY&R

Holding Company: WPP Group

Production Company: VMLY&R, Kansas City

Advertiser Brand: Wendy's, Dublin

Advertising Agency: VMLY&R, Kansas City

Entrant Company: VMLY&R, Kansas City

Public Relations Agency: Ketchum, New York

Global Chief Creative Officer: Debbi Vandeven / VMLY&R
Chief Creative Officer, North America: John Godsey /
VMLY&R

Executive Creative Director: Derek Clark / VMLY&R
Executive Creative Director: Chris Corley / VMLY&R

Chief Client Officer, North America: Jennifer McDonald /
VMLY&R

Creative Director: McKay Hathaway / VMLY&R

Group Director, Client Engagement: Kelly Gartenmayer /
VMLY&R

Supervisor, Client Engagement: Colin Belmont / VMLY&R
Associate Director, Conversation Design: Matt Keck /
VMLY&R

Director, Connections & Social Strategy: Charles Gooch /
VMLY&R
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Analyst, Strategy & Insights: Jeremy Cline / VMLY&R
Senior Art Director: Conor Clarke / VMLY&R

Account Manager: Jayne Andrews / VMLY&R

Supervisor, Client Engagement: Erica Hudson / VMLY&R
Associate Creative Director: Eamon Conway / VMLY&R
Associate Analyst, Strategy & Insights: Katie Furman /
VMLY&R

Associate Connections Manager: Emmy Hanlon / VMLY&R
Senior Channel Manager: Samantha Schuster / VMLY&R
Senior Art Director: Elias Julian / VMY&R

Senior Campaign Program Manager: Laura Picicci / VMLY&R
Campaign Program Manager: Ashley Thomas / VMLY&R
Senior Copywriter: Nate Steele / VMLY&R

Assistant Account Manager: Margaret Reed / VMLY&R

Art Director: Jourdan Hull / VMLY&R

Connections Manager: Steven Austin / VMLY&R

Senior Director, Media and Partnerships: James Bennett /
Wendy's

Social Media Strategist: Kristin Tormey / Wendy's

Vice President, Senior Media Specialist: Marissa Kandel /
Ketchum




Final Thoughts

Wendy's changed the game in a manner of speaking when advertising
across multiple platforms even with outside the box thinking of gaming
which normally wouldn't be associated with their products.

It can be argued they inspired Samsung and other companies to
embrace gamers, streaming, and social media interaction together to
start a wave of interest in their products and renewed interests in the

companies as well.






